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Abstract : Corporate Social Responsibility (CSR) is a concept in an organization or company which has various
responsibilities towards employees, shareholders, consumers, society, and the surrounding environment. Therefore
CSR s very closely related to sustainable development that companies are required not only to concentrate on profits,
but also to consider all production risks which may occur to the environment and surrounding communities at short
and long term. The purpose of this study was to determine whether the ownership structure,the size of company and
the characteristics of company influence the disclosure of corporate social responsibility in manufacturing companies
listed on the Indonesia Stock Exchange. The population in this study was 17 companies during the 2014-2016 period so
that it became 51 research data using purposive sampling. The analysis technique used is multiple linear regression.
The results showed that ownership structure has a negative and a significant influence on corporate social
responsibility, the size of the company has a significant positive influence on corporate social responsibility has a
significant positive influence on corporate social responsibility and the characteristics of the company have a positive
and insignificant influence on corporate social responsibility.

Keyword : Ownership Structure, Company Size, Company Characteristics, Corporate Social Responsibility.

1. Introduction

CSR practices have received considerable attention. Since the reform era began, people have
become increasingly critical and able to exercise social control over the business world. in practice
in Indonesia, companies that carry out corporate social responsibility are motivated by a variety of
cases that occur such as deforestation, increased pollution and waste, poor quality and product
safety, and others. Corporate Social Responsibility (CSR) is a concept in an organization or
company that has various responsibilities towards employees, shareholders, consumers, the
community, and the surrounding environment. Therefore CSR is very closely related to sustainable
development, where companies are required not only concentrate on profits, but also consider all the
risks of production that may occur to the environment and surrounding communities in the short
term and long term. In this study, researchers tried to analyze the effect of ownership structure,
company size and company characteristics on disclosure of corporate social responsibility. Based on
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the results of previous studies show that there is an influence of the ownership structure, the
company size and the company characteristics on corporate social disclosure responsibility.
Beginning Purwanto (2011) states that variables of the industry type, the company size, and the
profitability are independent variables, and the disclosure of corporate social responsibility is the
dependent variable. Then Mardiyatnolo, Amrizal and Setiawati (2016) stated that financial
performance had an effect on Corporate Environmental Disclosure which could be accepted. It
means that Financial Performance had a significant effect on environmental disclosures conducted
by the consumer of goods industry companies and the various participating industries of PROPER
in 2011-2015. Ulum, Wahjuni and Sasongko (2011) stated that the company's awareness of CSR
disclosures on the official website was still low as the evidenced by none of the companies that fully
disclosed CSR disclosure items. Whereas Wiryawan and Budiantara (2011) stated that institutional
ownership influences CSR disclosure. Four motivations that underlie companies in disclosing CSR
(Corporate Social Responsibility) activities in financial statements. The four motivations are based
on the stakeholder theory,the company size and the company characteristics. In stakeholder theory,
it is stated that the company will choose stakeholders that are considered important and take
actions that can produce a harmonious relationship between the company and its stakeholders.
Therefore, the company considers CSR activities and disclosures in the hope that it will have a good
relationship with the company's stakeholders. Corporate social disclosure is defined as one part of
company information that has a relationship with its social environment as the information is stated
in the company's annual report. Corporate social responsibility is the process of communicating the
social and environmental impacts of an organization's economic activities on specific groups of
interest and on society as a whole.

II. Materials and Method

a. Definition of Corporate Social Responsibility (CSR)

Corporate social responsibility develope at the end of the 90s with the emergence of the World
Business Council for Sustainable Development's definition of CSR in 1995. WBSD defines CSR
as a business commitment to behave ethically, to operate legally, and to contribute to economic
development. The improving the quality of life of employees and their families, as well as the
local community and society in general (Rudito, 2013). Disclosure of corporate social
responsibility which is often a referred to as social disclosure, corporate social reporting, social
accounting (Mathews, 2015) or corporate social responsibility (Hackston and Milne, 2000) is a
process of communicating the social and environmental impacts of an organization's economic
activities to specific groups that interest and towards society as a whole. This expands the
responsibility of the organization (especially the company), outside the traditional role of
providing financial reports to capital owners, especially shareholders. This expansion was made
with the assumption that the company has broader responsibilities than just looking for profits
for shareholders (Gray et. All, 2011). Hadi (2011: 46) states that: "CSR is a continuing
commitment of companies that runs ethically and contributes to development to improve the
quality of life of their workforce and their families, as well as local communities and the wider
community". Disclosure of Corporate Social Responsibility Disclosure of social responsibility is
expressed in a report called sustainability reporting. Ustainability reporting is reporting on
economic, environmental and social policies, the influence and performance of an organization
and its products in the context of sustainable development. Based on the proposed concept,
Darwin (2014) divides corporate sustainability reporting into 3 categories, namely economic
performance, environmental performance and social performance.
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Disclosure of corporate social responsibility or social disclosure or corporate social
responsibility disclosure is the process of communicating the social and environmental impacts
of an organization's economic activities to specific groups of interest and to society as a whole
(Sembiring, 2010). Social disclosure can be done through several media, namely annual reports,
interim reports, prospectuses, announcements to the stock exchange or through mass media
(Luhgiatno, 2007). Factors that influence Social Responsibility Disclosure Definition of
Ownership Structure According to Downes and Goodman (1999) managerial ownership is the
shareholders which also means in this case as owners in the company from management who
actively participate in decision making in a company concerned. The purpose of Corporate
Governance is to create added value for all stakeholders. In more detail, the term Corporate
Governance can be used to explain the roles and behavior of the Board of Directors, the Board of
Commissioners, the management (manager) of the company, and shareholders (FCGI, 2001).
Definition of Company Size Company size is a variable that is widely used to explain social
disclosures made by companies in annual reports that are made. In general, large companies will
disclose more information than small companies. This is because large companies will face
greater political risk than smaller companies. Theoretically, large companies will not be
separated from political pressure, namely the pressure to carry out social responsibility. Greater
social disclosure is a reduction in political costs for companies (Hasibuan, 2011). By expressing
concern for the environment through financial statements, the company in the long run can
avoid huge costs due to community demands. Size in general can be interpreted as a ratio of the
size of an object. In the Big Indonesian Dictionary, size is interpreted as follows:

a.Tool for measuring (such as meters, term and so on) b.Something used to determine

c.Earnings measure

d.Length (breadth, breadth, magnitude) of something. "
According to Butar and Sudarsi (2012) the definition of company size is as follows: '‘Company
size is a value that indicates the size of the company.” Company size indicates the size of the
company. Company size can be measured by the company's total assets (Machfoedz in
Widaryanti, 2009). Assets according to Kieso et al (2011: 192) are as follows: 'assets are a
resource controlled by the results of past events and from which future economic benefits are
expected to flow to the entity." The statement explains that assets are resources controlled by a
company as a result of past events and are expected to receive future economic benefits for the
company. According to Riyanto (2008: 313) the definition of company size is as follows: "The
size of the company is seen from the size of the equity value, sales value or asset value.'
Meanwhile according to Machfoedz in Widaryanti (2009) states that: "The size of the company
is a scale in which large companies can be classified according to various ways (total assets, log
size, market value of shares, etc.). Basically, company size is only divided into 3 categories,
namely large companies, medium-size companies and small firms. The determination of the size
of the company is based on the company's total assets. " According to Machfoedz in Widaryanti
(2009) states that: "The size of the company is a scale in which large companies can be classified
according to various ways (total assets, log size, market value of shares, etc.)." Company Size =
Total Assets Log Understanding Company Characteristics Company characteristics can explain
wide variations of voluntary disclosures in annual reports, company characteristics are
predictors of disclosure quality (Lang and Lundholm, 1993). Every company must have different
characteristics between one entity and another. In this study, company characteristics that
influence social disclosure are proxied into management ownership, company size (size) and
profitability.
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b. Research Methods

Types of research
This research is quantitative research, that is research that is connecting two or more
variables. Based on the explanation above, it can be seen that quantitative research which
intends to provide an explanation of the influence of ownership structure, company size and
company characteristics on corporate social responsibility. Research Data Analysis
Techniques Multiple Regression Analysis To determine the effect or relationship of the
independent variable (ownership structure, company size and company characteristics) with
the dependent variable (corporate social responsibility), the multiple linear regression
method will be used, the formula is:

Y =a+ bIX1+b2X2 + b3X3 +

y = Corporate social responsibility a = value of y, if X1 - X3

bl, b2, b3 = multiple regression coefficients X1 = ownership structure

X2 = company size

X3 = Company characteristics

= Standard Error Model Feasibility Test 1). Test F
Statistical F test is done to see together whether there is a positive or significant influence of
the independent variable, namely ownership structure (X1), company size (X2) and company
characteristics (X3) on corporate social responsibility as the dependent variable (Y). The
statistical F value will be compared with the F table value with an error rate o = 5%. The
hypothesis used in this test is: Ho: Independent variables (ownership structure, company
size and company characteristics) do not have a significant effect on the dependent variable
(corporate social responsibility).
Ha: Independent variables (ownership structure, company size and company characteristics)
have a significant effect on the dependent variable (corporate social responsibility).
2). Determinant coefficient (R2)
The determinant coefficient is used to measure the influence of the independent variables
studied, namely ownership structure (X1), company size (X2) and company characteristics
(X3), while the dependent variable is corporate social responsibility (Y). The determinant
coefficient (R2) ranges from zero to one (0 <R2 <I). This means that if R2 = 0 indicates that
there is no influence of the independent variable on the dependent variable and if R2
approaches 1 indicates the stronger influence of the independent variable on the dependent
variable.
b. Hypothesis Test
Done to test each independent variable whether there is a positive or significant influence on
the dependent variable (Y). The statistical t test value will be compared with the t table
value with an error rate o = 5%. The hypothesis used in this test is:
Ho: Independent variables (ownership structure, company size and company characteristics)
do not have a significant effect on the dependent variable (corporate social responsibility).
Ha: Independent variables (ownership structure, company size and company characteristics)
have a significant effect on the dependent variable (corporate social responsibility).
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111. Research Results And Discussion
Multiple Linear Regression Test Coefisients

Unstandardized Standardized
Model Coelisients Coelisients t Sig
B Std. Frror  Beta
(Constant) 177 .064 2776 008
Struktur kepemilikan -0I1  .005 -,288 -2,184 034
Ukuran perusahaan.038  .015 327 2564 014
Karakteristik perusahaan
.005 .003 230 1,635 ,109

Y = 0.177-0.011X1 + 0.038X2-0.060 X3 + 0.005 X4
1) .a = 0.177 or regression constant, which means that if there is an independent value variable X1
(ownership structure), X2 (company size), X3 (company characteristics). In this case X1, X2 and
X3 are equal to 0 (zero), then corporate social responsibility will increase by 0.177.
2). Bl=-0.011 for the independent variable X1 (ownership structure) means that any decrease in
the ownership structure variable then the amount of corporate social responsibility will decrease
by 0.011.
3). B2=0.038 for the independent variable X2 (company size) which is positive which means that
any increase in company size of 1 unit will not increase the amount of corporate social
responsibility by 0.038.
4). B3 = 0.0025 for the independent variable X3 (company characteristics) which is positive,
meaning that each increase in variable characteristics of the company by 1 unit will increase the
amount of corporate social responsibility by 0.005.

Model Feasibility Test F

test
Model Sum of Df Mean F Sig
Squares Square
Regression 140 4 .035 4.009 ,007
Residual
403 46 .009
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Total 543 50

ANOVA test results or F test, obtained Fcount of 4.009 with a significance level of 0,000. So
Fcount> Ftable (4.009> 3.20) or sig F <5% (0.007 <0.05). This means that together with ownership
structure, company size and company characteristics variables significantly influence corporate
social responsibility.

Coefficient of Determination (R2)
Determinant Coefficient

Model R R Square  Adjusted  RStd. Error of the
Square Estimate
1 ,508 ,259 194 09356

R value of 0.508 means the relationship (relation) means the ownership structure, company size
and company characteristics to corporate social responsibility is quite close. R Square value of
0.259 indicates corporate social responsibility can be explained by the ownership structure,
company size and company characteristics by 25.9%, the remaining 741% can be explained by
other factors not examined in this study.

Hypothesis testing T
test

Test Results t

Unstandardized Standardized

Model Coefisients Coefisients  t Sig
B Std. Error  Beta
(Constant) 177 064 2.776 008
Struktur kepemilikan -0I1  .005 -,288 -2]184 034
Ukuran perusahaan.038 .015 327 2,564 014
Karakteristik perusahaan
.005 .003 ,230 1,635 ,109

From the t-table value with degrees of freedom 51 - 4 = 47 and the real level of 5% is

2.013. For the value of ownership structure (X1) is smaller where the results of Sig (0.034
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IV.

<0.05), then the ownership structure has a significant effect on corporate social responsibility. For the
value of company size (X2) is smaller where the results of Sig (0.014 <0.05), then the size of the
company has a significant effect on corporate social responsibility. For the value of company
characteristics (X3) is greater where the results of Sig (0.109> 0.05), then the company's
characteristics do not have a significant effect on corporate social responsibility.

Discussion

The Effect of Ownership Structure on Corporate Social Responsibility Disclosure

According to Downes and Goodman (1999) managerial ownership is the shareholders which also
means in this case as owners in the company from management who actively participate in making
decisions in a company concerned. From the results of the regression test results obtained that the
research for the value of the structure ownership (X1) is smaller where the results of Sig (0.034 <0.05),
then the ownership structure has a significant effect on corporate social responsibility. The results of
this study are in line with the results of research conducted by Wiryawan and Budiantara (2011)
which states that institutional ownership influences CSR disclosure. Managerial ownership is the
shareholders which also means in this case as the owner in the company from the management who
actively participates in the decision making in the company concerned. Effect of Company Size on
Corporate Social Responsibility Disclosure Company size is one of the variables commonly used to
explain the variation of disclosures in a company's annual report. A phenomenon is developing that
the effect of total assets (proxy of company size) is almost always consistent and significantly
influences the quality of disclosure. Company size (SIZE) is the company's wealth measured from
total company assets. Company size is a factor that needs to be considered in determining the level of
corporate debt. Large companies tend to be easier to obtain loans from third parties, because the
ability to access to other parties or collateral owned in the form of assets is greater than smaller
companies (Susanto, 2011). From the results of the regression test results show that the value of
company size (X2) is smaller where the results of Sig (0.014 <0.05), then the size of the company has a
significant effect on corporate social responsibility. The results of this study are in line with the
results of research conducted by Purwanto (2011) which states that company size variables and
disclosure of corporate social responsibility are dependent variables. Effect of Company
Characteristics on Corporate Social Responsibility Disclosure

Company characteristics can explain wide variations of voluntary disclosures in annual reports,
company characteristics are predictors of disclosure quality (Lang and Lundholm, 1993). Every
company must have different characteristics between one entity and another. In this study, the
characteristics of companies that influence social disclosure are proxied into management ownership,
company size (size) and profitability. From the results of the regression test results show that the
value of company characteristics significantly influences. corporate social responsibility. For the value
of company characteristics (X3) is greater where the results of Sig (0.109> 0.05), then the
characteristics of the company have no significant effect on corporate social responsibility. The
results of this study are in line with the results of research conducted by Ulum, Wahjuni and
Sasongko (2011) which state that corporate awareness of CSR disclosures on official websites is still
low as evidenced by none of the companies that fully disclose CSR disclosure items.

Conclusion

LFrom the test results show that the ownership structure variable has a negative and significant
influence on corporate social responsibility, meaning that management can manage the ownership
structure in corporate social responsibility.

2.From the test results show that company size variables have a significant positive effect on corporate
social responsibility, meaning that management can manage company size in corporate social
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responsibility.

3.From the test results show that the variable company characteristics have a positive and not
significant effect on corporate social responsibility, meaning that management can not yet be able to
manage the company's characteristics in corporate social responsibility.

v. REFERENCES

A. Anjar, M. Siregar, T. Toni, M. K. Ritonga, H. S. Harahap, and Z. A. Siregar, “Pengaruh perilaku inovatif,
terhadap kinerja kepala sekolah dasar di kabupaten labuhanbatu 1),” J. Eduscience, vol. 8, no. 3, pp.
26-32,2020.

A. ANJAR, P. N. ADI, M. SIREGAR, Z. A. SIREGAR, and Y. SEPRIANI, “Civic Education Teachers’
Respons to The Establishment of Pancasila Ideology Agency,” MIMBAR, vol. 36, no. 1, pp. 12-20,
2020.

A. Dan, D. Pada, K. Kerja, S. Kasus, D. Tetap, and Y. Universitas, “EMPLOYEE ENGAGEMENT
DIPENGARUHI OLEH VARIABEL ANTESEDEN DAN DAMPAKNYA PADA KEPUASAN KERJA
(STUDI KASUS DOSEN TETAP YAYASAN UNIVERSITAS LABUHANBATU),” INFORMATIKA,
vol. 6, no. 1, pp. 11-22, 2018.

A. Halim and A. R. Syamsuri, “PENGARUH STORE ATMOSPHERE, STORE IMAGE, DAN KEPUASAN
KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN DI TOKO BUKU GRAMEDIA CABANG
GAJAH MADA MEDAN (STUDI KASUS PADA MAHASISWA KEDOKTERAN METHODIST
MEDAN),” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 3, no. 1, pp. 116-131, 2016.

A. Nastuti and S. Z. Harahap, “TEKNIK DATA MINING UNTUK PENENTUAN PAKET HEMAT
SEMBAKO DAN KEBUTUHAN HARIAN DENGAN MENGGUNAKAN ALGORITMA FP-
GROWTH (STUDI KASUS DI ULFAMART LUBUK ALUNG),” JURNAL INFORMATIKA, vol. 7,
no. 3, pp. 111-119, Sep. 2019.

A. P. Nasution and P. Pristiyono, “ANTISIPASI KETAHANAN EKONOMI KELUARGA DI KABUPATEN
LABUHANBATU SELATAN,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 6, no. 1, pp.
90-97, 2019.

Anggraini, Fr. Reni Retno, 2014. Pengungkapan Informasi Sosial dan Faktor-Faktor yang Mempengaruhi
Pengungkapan Informasi Sosial dalam Laporan Keuangan Tahunan : Corporate Social Responbility
(CSR). Journal of Business Finance and Accounting. Fakultas Ekonomi Universitas Diponegoro.
Semarang,

Audit Terhadap Pengungkapan Corporate Social Responcibility (CSR). Vol. 2 No. 2 September 2011. ISSN :
2087 - 18909.

B. H. Rambe, “ANALISIS UKURAN PERUSAHAAN, FREE CASH FLOW(FCF) DAN KEBIJAKAN
HUTANG TERHADAP KINERJA KEUANGAN PADA PERUSAHAAN MANUFAKTUR YANG
TERDAFTAR DI BURSA EFEK INDONESIA,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen),
vol. 7, no. 1, pp. 54-64, 2003.

B. H. Rambe, “Jurnal Ecobisma Vol 1 No . 2 2014,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 1,
no. 2, pp. 99-110, 2014.

B. H. Rambe, R. Pane, D. Irmayani, M. Nasution, and I. R. Munthe, “UML Modeling and Black Box Testing
Methods in the School Payment Information System,” J. Mantik, vol. 4, no. 3, pp. 1634-1640, 2020.

C. H. Limbong, “ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI PENGUNGKAPAN
CORPORATE SOCIAL RESPONSIBILITY PADA PERUSAHAAN PERTAMBANGAN YANG
TERDAFTAR DI BEL,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 6, no. 3, pp. 114-128,
2019.

Daniri, Mas Achmad 2009. Mengukur Kinerja Tanggung Jawab Sosial Perusahaan.

Deegan, C. 2012. Introduction The Legitimising Effect of Social and Environmental Disclosure-A Teoritical

56| Page



Ekonomi Bisnis Manajemen dan Akuntansi (EBMA)
Volume 1, Nomor 1, Juli, 2020

eISSN: 2746-2137

Fakultas Ekonomi dan Bisnis

Universitas Labuhanbatu

Foundation. Accounting, Auditing and Accountability Journal. Vol. 15, No.3

Ghozali, I dan A. Chariri. 2013. Teori Akuntansi. Semarang : Badan Penerbit Undip

H. Safri, Y. Prayoga, and R. S. M. Hendry, “ANALYSIS THE BANK'S HEALTH LEVEL AND RETURN OF
STOCK OF BANKING IN INDONESIAN STOCK EXCHANGE,” ECOBISMA (Jurnal Ekon. Bisnis
dan Manajemen), vol. 7, no. 1, pp. 129-138, 2020.

Hasyir, Dede Abdul, 2009, Pengungkapan Informasi Pertanggungjawaban Sosial Pada Laporan Tahunan
Perusahaan-Perusahaan Publik di Bursa Efek Jakarta. Working Paper in Accounting and Finance,
Universitas Padjajaran Bandung.

IICG, 22 Februari 2010, Corporate Governance, http://www.iicg.org. Medley, Patrick. 1997. “Environmental
Accounting — What Does It Mean to Professional Accountants? Journal of Accounting Auditing &
Accountability”. Vol.10 No.4. p. 594-600.

Ikatan Akuntan Indonesia. 2007. Standar Akuntansi Keuangan. Edisi 2007. Penerbit : Salemba Empat.
Jakarta

Informasi CSR Sangat Terbatas, Bisnis Indonesia, 8 Juni 2009.

J. Junita and M. Siregar, “PENELITIHAN TINDAKAN KELAS PENGARUH PEMBELAJARAN
PORTOFOLIO TERHADAP HASIL BELAJAR MATERI PELAJARAN PENDIDIKAN
KEWARGANEGARAAN KELAS VII MTS NEGERI 2 RANTAUPRAPAT TAHUN PELAJARAN
2012/2013,” Civ. J. Pembelajaran dan Ilmu Civ., vol. 1, no. 1, pp. 48-54, 2017.

J. JUNITA and M. SIREGAR, “PENERAPAN METODE PEMBELAJARAN DISKUSI DALAM
PENINGKATAN PRESTASI BELAJAR PADA KOMPETENSI DASAR MENJELASKAN MAKNA
KEDAULATAN RAKYAT SISWA KELAS VIII SMP NEGERI 2 KOTA PINANG KABUPATEN
LABUHANBATU SELATAN TAHUN PELAJARAN 2014/2015,” J. Eduscience, vol. 1, no. 1, pp. 36-45,
2018.

J. JUNITA and M. SIREGAR, “PENGARUH PENGAJARAN REMEDIAL TERHADAP PRESTASI
BELAJAR SISWA KELAS VII SMP NEGERI 2 RANTAU SELATAN PADA MATERI PELAJARAN
KEWARGANEGARAAN TAHUN PELAJARAN 2015/2016,” J. Eduscience, vol. 2, no. 2, pp. 60-66,
2019.

Jensen, Michael C. and William H. Meckling. 2011. Theory of The Firm : Managerial Behavior, Agency Cost
and Ownership Structure. Journal of Financial Economics. Vol.3, Issue 4.

M. H. Dar and S. Z. Harahap, “IMPLEMENTASI SNORT INTRUSION DETECTION SYSTEM (IDS)
PADA SISTEM JARINGAN KOMPUTER,” JURNAL INFORMATIKA, vol. 6, no. 3, pp. 14-23, Sep.
2017.

M. K. Ritonga, M. N. S. Hasibuan, R. Rohana, and M. Siregar, “ANALISIS TERHADAP MAHASISWA
PRODI PPKN STKIP LABUHANBATU DALAM STUDI KASUS KUNJUNGAN PERPUSTAKAAN
DAN APLIKASINYA PADA PENERAPAN KARAKTER SEMANGAT KEBANGSAAN TAHUN
2019,” J. Eduscience, vol. 8, no. 3, pp. 42-45, 2020.

M. Nasution, S. Pohan, and S. Z. Harahap, “Implementasi Obrim (Option-Based Risk Management) Sebagai
Framework Investasi Teknologi Informasi Perguruan Tinggi (Studi Kasus: Amik Labuhan Batu),”
JURNAL INFORMATIKA, vol. 8, no. 1, pp. 26-35, Jan. 2020.

M. Rafika, “Pengaruh Corporate Governance, Ukuran Perusahaan dan Leverage Terhadap Kualitas Laporan
Keuangan Dengan Profitabilitas Sebagai Variabel Moderating Perusahaan Manufaktur di BEI Tahun
2014- 2018,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 5, no. 2, pp. 15-31, 2018.

M. SIREGAR and J. JUNITA, “PENGARUH MODEL PEMBELAJARAN TEAM QUIZ TERHADAP HASIL
BELAJAR SISWA PADA MATA PELAJARAN PENDIDIKAN KEWARGANEGARAAN DI KELAS
VII SMP NEGERI 1 KECAMATAN NA. IX-IX TAHUN PELAJRAN 2013/2014,” J. Eduscience, vol. 1,
no. 1, pp. 23-28, 2016.

M. SIREGAR, “PAYA MENINGKATKAN HASIL BELAJAR HASIL BELAJAR SISWA MELALUI MODEL
PEMBELAJARAN KOMPERATIF TIFE STAD PADA KONPENSI DASAR MENDESKRIFSIKAN
HAKIKAT DEMOKRASI KELAS VIII SMP NEGERI 3 MONTONG TAHUN PELAJARAN

57|Page



Ekonomi Bisnis Manajemen dan Akuntansi (EBMA)
Volume 1, Nomor 1, Juli, 2020

eISSN: 2746-2137

Fakultas Ekonomi dan Bisnis

Universitas Labuhanbatu

2014/2015,” Civ. J. Pembelajaran dan Ilmu Civ., vol. 1, no. 1, pp. 25-38, 2015.

M. Siregar, “PENERAPAN MEDIA FLOW CARD UNTUK MENINGKATKAN HASIL BELAJAR PKN
SISWA PADA MATERI KEMERDEKAAN MENGEMUKAKAN PENDAPAT DI KELAS VII MTS
PERDAMEAN SIGAMBAL KABUPATEN LABUHANBATU TAHUN PELAJARAN 2013/2014,” ].
Eduscience, vol. 1, no. 1, pp. 49-53, 2015.

M. Siregar, “PENERAPAN METODE BRAINSTORMING UNTUK MENINGKATKAN HASIL BELAJAR
PKN SISWA VIII SPM NEGERI 2 SATU ATAP PANGKATAN [LABUHANBATU TAHUN
PELAJARAN 2013/2014,” J. Eduscience, vol. 1, no. 1, pp. 27-33, 2019.

M. Siregar, B. Situmorang, R. Rohana, P. N. Adi, M. N. S. Hasibuan, and R. Kartikaningsih, “Pengaruh
Perilaku Inovatif terhadap Kompetensi Manajerial Kepala Sekolah Dasar di Kabupaten Labuhan
Batu,” J. Penelit. dan Pengkaj. [lmu Pendidik. e-Saintika e-Saintika, vol. 4, no. 2, pp. 119-125, 2020.

M. Siregar, R. Rohana, M. Ritonga, T. Toni, and A. Anjar, “Effect of Innovative Behavior, Interpersonal
Communication, Principal Managerial Competence on School Organization Development,” Int. J.
Res. Rev., vol. 7, no. July, pp. 348-359, 2020.

N. J. Harahap and M. Rafika, “INDUSTRIAL REVOLUTION 4.0: AND THE IMPACT ON HUMAN
RESOURCES,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 7, no. 1, pp. 89-96, 2020.

N. Nurmayanti and P. Pristiyono, “PENGARUH DAYA TARIK IKLAN MOTIVASI KONSUMEN DAN
KUALITAS PRODUK TERHADAP KEPUTUSAN PEMBELIAN MITSUBISHI PAJERO SPORT
PADA PT. SUMATERA BERLIAN MOTOR RANTAUPRAPAT,” ECOBISMA (Jurnal Ekon. Bisnis
dan Manajemen), vol. 3, no. 1, pp. 24-35, 2016.

P. Iwan, S. Z. Harahap, and A. A. Ritonga, “RANCANG BANGUN TEMPAT SAMPAH OTOMATIS PADA
UNIVERSITAS LABUHANBATU,” INFORMATIKA, vol. 8, no. 2, pp- 1-5, 2020.

P. Pitriyani, A. Halim, and D. Hasibuan, “PENGARUH PENGALAMAN KERJA, LATAR BELAKANG
PENDIDIKAN DAN KOMPENSASI TERHADAP KINERJA KARYAWAN PADA PT. PEGADAIAN
PERSERO CABANG RANTAUPRAPAT,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 1,
no. 1, pp. 56-63, 2019.

P. Pitriyani, A. Halimi, and Z. Ritonga, “PENGARUH SIKAP KERJA DAN KETERAMPILAN KERJA
TERHADAP PRODUKTIVITAS KERJA KARYAWAN CV. MERANTI MEDAN,” ECOBISMA
(Jurnal Ekon. Bisnis dan Manajemen), vol. 1, no. 2, pp. 58-64, 2019.

P. Pristiyono and R. Sahputra, “STUDI KOMPARATIF TENTANG IMPLEMENTASI TOTAL QUALITY
MANAGEMENT TERHADAP KUALITAS SUMBER DAYA MANUSIA DAN KEPEMIMPINAN
SEBAGAI VARIABLE MODERATING,” INFORMATIKA, vol. 7, no. 1, pp- 32-43, 2019.

P. Pristiyono, “PENGARUH PROSES PEMBERIAN KREDIT TERHADAP MINAT NASABAH PADA PT
BANK MANDIRI (PERSERO)TBKKANTOR CABANG KOMPLEK TASBI MEDAN,” ECOBISMA
(Jurnal Ekon. Bisnis dan Manajemen), vol. 2, no. 2, pp. 84-92, 2015.

R. Novita and S. Z. Harahap, “PENGEMBANGAN MEDIA PEMBELAJARAN INTERAKTIF PADA MATA
PELAJARAN SISTEM KOMPUTER DI SMK,” JURNAL INFORMATIKA, vol. 8, no. 1, pp. 36-44, Jan.
2020.

S. L. Nasution, C. H. Limbong, and D. A. R. Nasution, “PENGARUH KUALITAS PRODUK, CITRA
MEREK, KEPERCAYAAN, KEMUDAHAN, DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN
PADA E-COMMERCE SHOPEE,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 7, no. 1, pp.
43-53,2020.

S. Samsir, D. Indra, G. Hts, and S. Z. Harahap, “SPK Untuk Pemilihan Kepala Sekolah Menggunakan
Metode Saw dan Profile Matching,” U-NET J. Tek. Inform., vol. 4, no. 1, pp. 7-12, 2020.

S. Z. Harahap and M. H. Dar, “APLIKASI DAN PERANCANGAN SISTEM INFORMASI PEMESANAN
PADA UPI CONVENTION CENTER DENGAN MENGGUNAKAN BAHASA PEMROGRAMAN
PHP DAN MYSQL,” JURNAL INFORMATIKA, vol. 6, no. 3, pp. 24-27, Sep. 2019.

S. Z. Harahap and Samsir, “APPLICATION DESIGN THE DATA COLLECTION FEATURES OF THE
HOTEL SHADES OF RANTAUPRAPAT USING VBNET,” International Journal Of Science,

58|Page



Ekonomi Bisnis Manajemen dan Akuntansi (EBMA)
Volume 1, Nomor 1, Juli, 2020

eISSN: 2746-2137

Fakultas Ekonomi dan Bisnis

Universitas Labuhanbatu

Technology & Management, vol. 1, no. 1, pp. 1-6, Jun. 2020.

Samsir and S. Z. Harahap, “APPLICATION DESIGN RESUME MEDICAL BY USING MICROSOFT
VISUAL BASIC. NET 2010 AT THE HEALTH CENTER APPOINTMENTS,” International Journal
Of Science, Technology & Management, vol. 1, no. 1, pp. 14-20, Jun. 2020.

Wibosono, Yusuf. 2007. Membedah konsep dan Aplikasi CSR. Facsho Publishing. Gresik Wiryawan dan
Budiantara. 2011. Pengaruh Struktur Kepemilikan Institusional Dan Kualitas

Y. Prayoga, “PENGARUH EDUKASI DAN SOSIALISASI SEKOLAH PASAR MODAL BURSA EFEK
INDONESIA TERHADAP MOTIVASI MEMBELI SAHAM DI GALERI INVESTASI UNIVERSITAS
LABUHAN BATU,” ECOBISMA (Jurnal Ekon. Bisnis dan Manajemen), vol. 6, no. 2, pp. 137-144, 2019.

Y. Prayoga, “PERANAN INDUSTRI BATU BATA TERHADAP TINGKAT KEMISKINAN DI
KECAMATAN RANTAU SELATAN KABUPATEN LABUHAN BATU,” ECOBISMA (Jurnal Ekon.
Bisnis dan Manajemen), vol. 5, no. 2, pp. 47-53, 2018.

Y. Prayoga, H. S. Tambunan, and 1. Parlina, “Penerapan Clustering Pada Laju Inflasi Kota Di Indonesia
Dengan Algoritma K-Means,” BRAHMANA J. Penerapan Kecerdasan Buatan, vol. 1, no. 1, pp. 24-30,
2019.

59|Page



